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A|ZIC| 2114 Z(Visual Communication Design Major)

611.5301 AMZAZECARIAELR 1 3-2-2

Visual Information Design Studio 1

AlZtCizQle] JHat ojsiE ECfE HEE siA7tEstn of
DIZ|0f S Zo|ZQl EHS CIOSH OIS Saf A% - A
sict,

On the basis of an understanding of the concepts of
visual design, students will learn to interpret and process
information and will practice creatively expressing images
through various media in this course.

611.5302  A|ZHYECIRRIARCR 2 3-2-2

Visual Information Design Studio 2
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This course will take a visual and systematic approach
to problems encountered in visual information design,
which utilizes many kinds of media in today’s multi-
faceted cultural environment. Students will learn about
image development through experimental forms of

expression.
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611.5304 OfO|HIE|E|C|Z}RIHT  3-3-0

Studies in Identity Design
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In this course, students will create pieces for commu-
nicating with consumers and the public in our rapidly

changing market-oriented surroundings.

611.5305 | ZICIRIHTR 3-3-0

Studies in Advertising Design
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In this course, students will learn expressive techni-
ques in multimedia production, which is gaining renewed
recognition in terms of the constantly changing digital
environment and the Internet.

>

6115306 AlZTIRIQIOMEE 3-3-0

Topics in Visual Communication Design
Marketing
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This empirical research course on design and market-
ing will teach students to apply the analysis and evalua-
tion of advertising and marketing to various media.

<. C|2{QI5HE (Dept. of Crafts and Design)

611.5308 AZARIATE 3 3-3-0
Directed Field Survey and Research in
Visual Information Design
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Working on fields of individual interest in this course,
students will observe and experience changes in design
values in the field and the design process and manage-
ment in the design industry. This will lead to an insight
into design and a well-rounded understanding of current
issues in design.

611.5309  JaCRRIARCR 1 3-2-2

Moving Image Design Studio 1
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By producing an experimental film in this course, stu-
dents will experience the entire process of directing and
producing movies and will also improve their techniques
for creative expression.

611.5310  FUTIARJAAZCR 2 3-2-2

Moving Image Design Studio 2
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In this course, students will acquire planning skills and
technical expertise by working on small projects such as
TV titles, TV commercials, and music videos.

6115311 | TAHRUHOMAT 322

Studies in Moving Image Communication
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In this course, students will explore the differentiation
of moving image communication for comparison with tra-
ditional media.

611.5312 HED|T|0{E  3-2-2

Multimedia Production
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This course will consist of the exploration of various
attributes needed to direct a multimedia piece for the

Internet or the digital media.

611.5313 SHHE 3-3-0

Critiques on Moving Image
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This course will consist of the analysis and evaluation
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of the linguistic structure and influence of the in-
numerable images delivered through movies, TV, and the
multimedia.

611.7301 AZHEC|ARIEZL 3-3-0

Topics in Visual Communication Design
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This is a flexible course of study, designed to encour-
age discussion amongst the student body, regarding top-
ics and issues relevant to visual communication in in-
dustry and society. This will be supported by visits from
key individuals working within the field, both academics
and practitioners, who will participate in the respective
debates and stimulate the students in the development
of their critical faculties.
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6117302 DIAIZHECIRQIAR 3-3-0

Advanced Studies in Visual Information
Design
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This course offers an opportunity for students to focus
upon the application of digital typography in visual com-
munication. Through a systematic analysis and synthesis
of content, the formality and potential of the digital ty-
pographic image is examined and explored. Particular
emphasis is given to the employment of digital inter-
pretations in both editorial and information design
contexts. In addition, the impact and development of
digitisation amongst diverse media arts will also be in-
vestigated and assessed.

6117304 | DI YHALAT 330

Advanced Studies in Identity Development
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This course of study provides an opportunity for stu-
dents to analyse the salient factors behind branding and
brand development including a rigorous examination of
the inter- relation between a brand and its market. It
will focus upon particular cases, tracking their design
history, effectiveness and potential for development.

<. C|2{QI5HE (Dept. of Crafts and Design)

611.7305 CZFOIQkAl QI HEH{HT 3-3-0

Studies in Design Visualization and
Presentation
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This course of study is predominantly concerned with
the expression and presentation of ideas. It provides
students with an opportunity to investigate the most
suitable methods and media for the realization of their
design solutions. A series of seminars will analyse how
practitioners working in the field, present their ideas,
and how creativity and innovation can be communicated
to a wider audience.

611.7306 DS2YNCRRIZ 3-3-0
Advanced Theories of Advertising Design
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This course of study enables students to examine how
tactics employed within a given market can dictate the
means of expressing a message, whether designed to
promote or inform. It provides an opportunity for the
analysis of relevant examples drawn from the world of
advertising and a closer look at the practice of design
marketing.

611.7307 GATIRIRIEZL 3-3-0
Topics in Multimedia Design
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This course presents an opportunity for in-depth anal-
ysis of imagery used within a multimedia context. By ex-
amining the whole spectrum of image gen-
erationphotography, film, video, computer graphics,
drawn animation etc., students can expect to improve
and develop their creative skill for the realization and
presentation of their concepts. Studies will be supported
by a series of lectures by eminent practitioners working
within the Multimedia industry.
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6117308 | DIFACIARAIAT 330

Advanced Studies in Multimedia Design
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Following an analytical review of hard-ware and
soft-ware interaction within a Multimedia context, this
course of study provides an opportunity to examine the
aesthetic aspects of the post-production process.
Through group discussion and dialogue, students will be
in a position to appraise their own endeavours and over-
come any shortfall in experiencing new technological
developments. Particular emphasis will be laid upon ac-
commodating the re-emergence of analogue and digital
expression.

6117310 | ROlCiofeT 330

Studies in New Media Development
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This module examines the harmony between digital
technology and multimedia art. It encompasses new me-
dia methodology, studying the historical developments,
current programme applications and state-of the-art in-
novations surfacing within the respective media. The role
of the multimedia designer in society, and the ethical
implications relating to the pursuit as an art form, are
reviewed and discussed.

611.7311  QIE{HMCIZQIHAT 3-3-0
Studies in Interactive Design
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Based upon examining and analysing the ever-expand-
ing relationship between the human and digital world.
This course of study presents students with an oppor-
tunity to investigate how multimedia design can shape
interactivity within contemporary fields of communication.

QlEft EIZF’JS Safl,

. C|2t0I5H (Dept. of Crafts and Design)

611.7312  JYZH=V|EE 3-3-0
Theories of Multimedia Contents Planning
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By programming a series of relevant case studies
which facilitate the analysis of both ‘scenario” and
‘content-based’ information, the theories and concepts
relating to planning for multimedia interpretation are ex-
amined and applied. Investigation into new directions
and developments will be undertaken.

SAUC|2}Q1 B (Industrial Design Major)
6115401 ARRICIRIOIAEDR 1 3-2-2
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Industrial Design Studio 1
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In this course, students will design projects to pro-
pose new solutions to the industrial products and sys-
tems demanded by modern life. Collaborating with the
industry and an interdisciplinary approach will be empha-
sized, thus offering an opportunity for practical and com-
prehensive problem-solving in design.

611.5402 AMACIRRIAEL|R 2 3-2-2

Industrial Design Studio 2
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Having the same objectives as <Industrial Design
Studio 1>, this course will be similarly structured on de-
sign projects. Industrial collaboration and an interdiscipli-
nary approach will be emphasized, thus offering an op-
portunity for practical and comprehensive problem-solving
in design.

611:5404 | CizieIr|ElHRRIT 3-3-0

Studies in Design Planning and Strategy
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In this course, students will study various techniques
for strategy-setting and design development. Topics will
include the analysis of developments in markets, com-
petition, and society, and producing and evaluating in-
novative design concepts. Students will learn to write
strategies and plans through case studies by research
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6115405 CIAQIMAYHAT 3-3-0

Studies in Design Industry and
Information
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In this course, students will learn effective design de-
velopment within the context of an in-house organization
or design firm. The course will combine actual case
studies with design management theory including design
strategies, design department management, project or-
ganization, and process management. Managers from
leading design firms will participate as lecturers, offering
first-hand insight from the industry.

611:5406 | CIRRIOAHHEE 330

Theories in Design Marketing and
Information
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In this course, students will acquire a comprehensive
perspective on the methods for the planning, collection,
analysis, and interpretation of various information neces-
sary for planning new design, including information on
people, firms, and the market. Joint lectures that in-
tegrate the perspectives of marketing, design research,
and design strategies will be held.

611.5408  SAARYATE 5 3-3-0

Directed Field Survey and Research in
Industrial Design 5
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Working on fields of individual interest in this course,
students will observe and experience changes in design
values in the field and the design process and manage-
ment in the design industry. This will lead to an insight
into design and a well-rounded understanding of current
issues in design.

611.5409 SUCARIAECR 1 3-2-2

Space Design Studio 1
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This course will focus on a comprehensive analysis of
programming space problems and design phases.
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. C|2t0I5H (Dept. of Crafts and Design)

Working on specific research topics, students will experi-
ence the complete process of space design. At each
stage, they will augment their capacities for logical rea-
soning and verbal and visual expression through new
media.

611.5410 2 RRIAEL R 2 3-2-2
Space Design Studio 2
Aol 3890 =2 3¢E FAHZ S0 TAARSH
T AR EAA HEoM A5k, SHF0EA HHL O
of 3¢to| 23ty Jta|QME =oIth /&3t Z*AI A
2B+ 52 A7l CiyoE S0 H0L Ol KE
3

a1
o
3

oy
N o|r|

2L PHYYS Hpsic

In this course, students will conduct research on social
and public spaces from urban sociological and socio-
economic perspectives. Emphasis will be placed on envi-
ronmental aesthetics and the recognition of the cultural
significance of space. Exhibitions, public space, and the
conditions and organizational methods for effective dis-
tribution will be studied.

611.5411 @ IDRUEAAWIIZ 3-3-0

Project Process Management
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This course wiII cover management techniques at each
stage of space design projects including budgeting, per-
sonnel and organization management, design, contracts,
customer relations, process management, and post-op-
erational evaluations and feedback. It will emphasize
technical and legal knowledge for the production of ca-
pable design project managers equipped with both prac-
tical business skills and organizational managerial abilities
required by the constantly changing corporate environ-
ment of the information age.

611.5412 S7HGHERE 3-3-0

Space and Human Behavior

= Hfolch HEHYR| AWIHA 2t HAE S, T
to] 2|0 E4E DHBOZN Z7HRZ Qojet &
PHS st Aot

This course will focus on the identification of human
preferences and dislikes through spatial images and hu-
man behavior. Students will identify the relationship be-
tween behavioral devices and systems and develop ver-
bal and programmatic techniques by studying the organ-
ization and characteristics of space units.

o 40
of Y

611.5413 O7h2etsigE  3-3-0

Researchers in Leisure and Festivity
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In this course, types of spaces for leisure activities
will be studied on the basis of an in-depth analysis of
the cultures of play and leisure. Methodologies will be
developed for planning and proposing concrete designs
for spaces for various leisure activities and the hospital-
ity industry including resorts and theme parks.

611.7401 HZC|ROIEZ 3-3-0

Topics in Product Design
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In order to have vision of present and future design,
and learn information, new product design’s value func-
tion, and form-related concepts; which is design and so-
ciety, economy, technology, human, culture, environment
are studied from multi-disciplinary point of view. Group
talk and experience-learning is emphasized. Experts and
designers from each field are invited, and have oppor-
tunity to have seminar, workshop and discussion.

6117402 | DIAECIARAIAT 330

Advanced Studies in Product Design
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In information, digital, culture age, from new product
planning to development, total product system of design
value creation is studied through various programming
method and case studies. Especially for new design cre-
ation, courses for observation, information-accumulation,
image-construction, development, evaluation, conveyance
and sustainable, universal, digital interface programming
for design value are studied.

611.7404  ZAHCIRRIHT 3-3-0
Studies in Emotional Design Engineering
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<. C|2{QI5HE (Dept. of Crafts and Design)

In a climate where society is in a position to monitor
human behaviour comprehensively, this course of study
investigates how recognised scientific procedures emo-
tional technology, cognitive science, psychology etc. fos-
ters a better understanding of human interaction and
product evolution.

611.7405 | MlCizfolazy O 7|£¥T 3-30

Studies in Material Development for
Design
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By researching the newly created materials and accu-
rately investigating the existing matters, it studies the
materials which can be possibly introduced to design and
the design which can be developed through these
matters. This course is about analyzing the new materi-
als and technologies of product design and interior and
it understands the various materials and analysis on col-
or palette and the way to manufacture. By utilizing the
experiment practices it teaches the application of the
use and the way to express them.

611.7406  A|FC|AA2SIF 3-3-0
Studies in Product Design Culture
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Design is a tool for human culture creation. This study
is about design-existence and design value construction
which surpass economical value. Therefore it deals with
relationship between various cultural aspects such as hu-
man concept, form, living concept. Through theory and
case studies, elements of product design are studies
which lead and reflect the culture. Also, it studies meth-
od and strategy in order to show culture value of specif-
ic product, industry, society and area.

611.7407 ZUCIARIEZ 3-3-0

Topics in Space Design

B 275t B2CiR0l0| ofef ZAS Hatw, %
ZA0| 23t 57 Y M E

asics, 2ol B2HTIAII0
2, 233, JH, 7|5, BFH Z0i0| CYdt ZAS o
Ho2 Lojstu HIFORM SMER siokg BCIARI|
o ALIY RIS, Ol B BT LS e

- 527 -



Chsked(Graduate School)

£ ot

Current theoretical propositions and emerging issues in
the field of Space Design, from social, cultural and envi-
ronmental issues to technological and economical con-
cerns, are the foci of this course Invited practitioners
and academicians will be leading the candidates in their
critical and interpretive studies and research.

611.7408 DI ICIARIAT 3-3-0
Advanced Studies in Space Design
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Using case method, in-depth analysis of space design
based on ‘Gestalt psychology of space’, ‘behavioral sci-
ence’ and ‘empirical aesthetics’ is the focus of this
course. Analyzing recent cases of Space Design allows
candidates to explore current issues related to the rela-
tionship of space and object, human and spatial organ-
izations and sensorial aesthetics in our built
environments.

611.7410  QIZIAMEHQt SZICIZQIAT 3-3-0

Studies in Human Behavior in Space
Design
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Complex design strategies and procedures in Space
Design, while primarily concerned with multi-layered pro-
grammatic requirements, are intended to create environ-
ments that recognize human behavioral patterns and aim
at enhancing them. The focus of this advance course is
the study of cultural, economical, political and social pat-
terns that influence human behavior particularly as it re-
lates to the modern-day notions of “commodity, firmness
and delight” in Space Design.

6117411 | OI7I2BBZICIZQIAT 3-3-0

Studies in Role of Culture in Leisure
Space Design
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Leisure is an inseparable part of human existence.
The importance of leisure as an equalizer in our modern
day high-stress and demanding lives can not be
underestimated. As culture influences human behavior
and human environment, the design of Leisure facilities
must consider ‘culture- of- place’ as one of the most
significant considerations in Leisure Space Design. The
focus of this advanced course is to study the impact of
‘culture-of-place’ on Leisure Space Design.

6117412 ZUCIAQIHALRIZHT 330

Studies in Virtualism in Space Design
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Virtualism constitutes potentia and is concerned with
essence and effects constituting potentialn Space Design,
essence and effects are constantly challenged with new
discoveries in the field of science and new experiments
in all arenas of the artsThe focus of this advanced
course is the study of the potentia of the immaterial in
Space Design, from pure digital-ism to pure
thought-based inquiry of intellectualism.
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S-S 12}5(Core Courses)
611.5001 ZA2|HT 3-3-0
Theory in Art and Perception
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In this course, students will study the formal concept
of art as a result of psychological conditions. A system-
atic review of theories of cognition and perception of art
forms, aesthetics and symbols, aestheticism and organ-
ization will lead to a comprehensive grasp of aesthetic
formative arts.

611.5003  H2ZHLEHE 3-3-0
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This course will focus on the analysis and synthetic
evaluation of the unique philosophical and aesthetic
properties of Korean visual arts. It will also explore the
possibilities, both practical and theoretical, for moderniz-

ing and generalizing Korean art to global status.

611.5004 | EAIHLZ 330
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In this course, students will study different techniques
for planning and strategizing design development.
Techniques for analyzing the market, competition, and
the social environment as well as research on the crea-
tion and evaluation of innovative design concepts will be
covered. Students will learn to write strategies and plans
by working on case studies for each research theme. To
encourage their creativity development from various per-
spectives, lectures will be delivered by creativity develop-
ment experts from diverse fields including the visual arts,
crafts, products, and the environment.

611.5012 S0E8tE  3-3-0

Seminar in Crafts and Culture
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Against the backdrop of constant technological change
in a pluralistic society, this course aim at enhancing stu-
dents’ understanding of the form and nature of crafts as
part of human life.

<. C|2{QI5HE (Dept. of Crafts and Design)
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Seminar in Cultural Products
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In this course, students will study the social and cul-
tural meaning of the new paradigm of products in the

21st century and aim at understanding its implications.

611.5014 27t 3-3-0

Survey and Research in the Independent
Artist/Designer
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In this course, students will study the lives and works
of individual craftsmen or designers to understand their
creative philosophy and methods and processes of
creation. Discussions will be held in the context of in-
dividual, social, cultural, technological, and environmental
backgrounds.
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611.5018  Cjzfole2| 3-3-0
Design Ethics
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This course will survey the significance, state, and is-
sues of design values in modern society. Ethical issues
in design in today’s constantly changing society will be
examined, including how we should understand design
and the role and social responsibilities of design.

611.7001 ISESCRRIEZ 3-3-0
Advanced Topics in Integrated Design
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In order to fulfil the needs of society today, many be-
lieve that the design pursuit should not be divided but
integrated. From an inter-disciplinary point of view, it is
intended that integrated design and its future develop-
ment are going to form the basis for discussion and
suggestion throughout. In addition to the presentations
made by students individually, there will be number of
special lectures, featuring experts from different fields,
plus a related conference to be held at a suitable point
in the programme.

SR "ML oM7Y AGAIZH'E EA[SICL S S| 1582 F4E. (The first number means “aedits”; the second number means “lecture

hours” per week and the final number means “laboratory hours’

per week. 15 weeks make one samester.)
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611.7002 IZJOCIARIZ  3-3-0

Advanced Theories of Modern Design
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This course undertakes to provide a thorough exami-
nation and analysis of the respective theories of design.
It will foster a comprehensive understanding of the sub-
ject that enables students to engage in soundly-based
discourse and informed dialogue, relating to present and
future trends within the whole spectrum of design
activity.

611.7004 C|AtRlnt H| IS+ 3-3-0

Studies in Design and Comparative Culture
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This course of study is based upon a rigorous exami-
nation of the effects of culture on the design pursuit. It
will demonstrate how different cultures can stimulate dif-
ferent creative responses, from man’s earliest en-
deavours, to the sophisticated design products generated
by today’s international design communities. It will pro-
vide an opportunity to evaluate how environment and lo-
cal influences have a bearing on respective design con-
cepts, processes and solutions.

611.7007 ClRIl = U MafAL 3-3-0
Studies in Design Policy and Strategies
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This presents an opportunity to examine and analyse
the way in which hierarchy can determine how designers
and their products function in society. The course will
undertake to foster an understanding of the role design-
ers and their creative concepts play in the respective
communities within which they are immersed, and the
values and strategies that dictate their decision making.
611.7008
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Advanced Theories of Design Project
Management

<. C|2{QI5HE (Dept. of Crafts and Design)
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This course provides an opportunity to cover theories
of product management in relation to the design in-
dustry It incorporates required study for the planning,
research, dissemination and presentation of creative de-
sign  solutions for companies, institutions and
organizations. It examines the designer's role in the
strategies and decision-making involved in concept real-
ization, including his/her ability and suitability to manage
and fulfil projects.

611.7010  AMHC|ZfQI7|EI M2k 3-3-0
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Color Design Planning and Strategies
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This is basically a study of the science and psychology
of colour. It will include investigation into respective col-
our theories and their application to harmony and
composition. The cultural implications of colour use and
an analysis of colour compounds and characteristics will
also be covered, particularly within the context of Korean
art and design.

611.7012 C|ZfQID} QIZFBHASt - Q12 ¢ 3-3-0
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Studies in Design and Human Factors
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Thls presents an opportunity to examine how human
sensory, physical and physiological factors relate to re-
spective design applications. By using case studies, rec-
ognition models and guidelines, the course provides an
opportunity and suitable environment for the rigorous
dissemination of research material and subsequent inter-

face implementation.

611.7014 CIRRIFERZZ  3-3-0
Theory of Information Architecture
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This presents an opportunity to examine the theoret-
ical basis of information and its architecture. It will study
how to itemize, order and visualize informative material
through the different media options, both those currently
available and those under development. It will inves-
tigate how the tools of contemporary information design
can be applied to design problems identified by the re-
spective students.

611.7015  CIRIQIGiALet BT 3-3-0
History of Design and Criticism
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This course of study is based upon an objective ex-
amination of the characteristics of art and design genres
from many parts of the world, their mutuality and their
differences. It will investigate how time and events have
effected change within the disciplines and provide an op-
portunity to reveal a thorough understanding of design.
It will review how design criticism has shaped both past
and present thinking on the subject. Through discussion
and dialogue, students will be expected to enter con-
structive debate regarding chosen themes and develop
their own critical values and judgement.
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611.803 st =2+ 3-3-0
Reading and Research
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This course will consist of individual research for the
graduate thesis.

- 518 -

<. C|2{QI5HE (Dept. of Crafts and Design)



	디자인학부공통
	Design

