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250.514A Mg 1 3-3-0

Legal Aspects of Business 1
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The courses <Legal Aspects of Business 1 and 2>
cover the legal aspects of business that will help stu-
dents have a balanced judgment in decision making, sit-
uation analysis and decision enforcements. In Legal
Aspects of Business I we will go over not only the tradi-
tional areas of laws regarding commercial transactions
and business organizations but also torts, criminal law,
labor law, administrative law, environmental law and
consumer protection law. Laws regarding international
trade and transaction, and e-commerce will be examined
as well. Students will have an in-depth understanding of
the important issues and applicable laws by examining
the up-to-date case laws and case studies. Major topics
of this course include: Ethics & the Law, ADR, Agency,
Contracts, Sales and E-Commerce, Torts, Product
Liability, Intellectual Property and Cyber Law.
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Managerial Economics
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Managerial economics has grown from a core course
requirement in MBA and advanced undergraduate pro-
grams to emerge as an important branch of applied
economics. The role of managers in corporations,
non-profit institutions, and government agencies has be-
come even more important, and the need to improve re-
source use in all types of organizations has become
much more visible. A key issue of this lecture is its de-
piction of the firm as a cohesive, unified organization.
The basic valuation model is constructed and used as
the underlying economic model of the firm.

250.622 S=EYE 3-3-0

Korea
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Management problems and issues in Korea to be stud-
ied in this course are as follows: Should the Korean
management system be designed to the global standard
or to the Korean social & cultural one? Is there any oth-
er alternative? If there is, on what basis can it develop?
The ultimate objectives of this course are:
(1) to review the history of Korean companies, specifi-
cally the Chaebol, and (2) to study how to improve firm
performance as Korea steps up its globalization process.
This course consists of the analysis of the histories of
Korean companies, case studies of Chaebol, discussions
on the development of management methods, analysis
of global and traditional standards, and a workshop to
design Korean management in the future.

250629 YA 330
Studies in Corporate Strategy
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This course provides fundamental concepts and frame-
works of strategic management to the students who will
carry out research on  multinational  business
management. It will focus on improving the critical
thinking of graduate-level students. The students are ex-
pected to comprehend the assigned readings and raise
important issues in class discussions.

250.632 FFYLE 3-3-0

Innovations and Management
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This course will cover the subject of management in-
novations, the strategic actions of firms to survive in the
limitless competition. It will examine the theoretical
background and techniques of management innovations.
Students will be expected to apply innovative techniques
to actual cases after analyzing in-depth case studies of
domestic and international firms.

SR E ALY LAY HSAIZE HA[BICH St 8| 15%2 FMgE. (The first number means “aredits”; the second number means “lecture

hours” per week; and the final number means “laboratory hours’

" per week. 15 weeks make one semester.)
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250.634 U 2 H™ME 3-3-0
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This course will provide fundamental knowledge of
strategy formulation and implementation to create sus-
tainable competitive advantages. It is designed for grad-
uate-level students who want to learn the basics of stra-
tegic management, or who plan to comprehensively re-
view the relevant knowledge.

250.636 HAS AL ST 3-3-0
Studies in Electronic Commerce
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This course will provide students with an overview of
Electronic Commerce, e-Business, and basic Web applica-
tion programming techniques. Each student is expected
to select and present one topic related to current issues,

and participate in a term project.
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250.701 Z2gdst 3-3-0

This course is an introduction to philosophy of science
that focuses on the nature of discovering and justifying
knowledge in the business disciplines. Specific issues of
interest are the nature of scientific truth, validation of
theories, prediction, and explanation. Students will dis-
cuss applications to research in various business
disciplines.

251.803 St =2 3-3-0
Reading and Research
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This course adopts both lectures and discussions in
order to acquire research skills. It covers readings of
various theories, practices, and research methodologies.
Students are required to evaluate reading articles and to
submit final term papers.
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37|27 S (Accounting Major)

251.501 Z2|F A AL 3-3-0
Studies in Managerial Accounting
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This course is a seminar on theoretical foundations
and empirical analyses of current management account-
ing questions and problems. Theoretical foundations such
as agency theory (at a basic level), and contingency
theory will be discussed. Empirical analyses include ex-
periments, field studies, and statistical tests of archival
data. Because of time limitations, students will not cover
simulations, experimental market studies, or mailed
surveys. Topics include innovations in management ac-
counting such as ABC/ABM, BSC, Target Costing, Theory
of Constraints, and ERP, and their impact on organ-
izations, managers, and strategies.

251.510 M2k pvtae|  3-3-0
Strategic Cost Management
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Management accounting systems play a vital role in
helping managers of complex organizations to make their
strategic decisions. This course takes a strategic ap-
proach to the design of management accounting control
systems.
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251.511 S| A ZARTE 3-3-0

Studies in Auditing
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Traditional auditing is composed of audit evidence col-
lection, evaluation of control risk, and rendering an audit
opinion. This course considers auditing as an evaluation
process in which an opinion formation is regarded as an
essential process in making financial statements useful to
the interested parties.

. 23t (Dept. of Business Administration)

251.512 MESAHTE 3-3-0
Studies in Tax Accounting
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This course provides an overview of contemporary tax
research. Students should have basic knowledge of tax
rules in order to take this course.

251.513A 23| AMOILE 3-3-0

Seminar in Advanced Accounting
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This course is designed to read papeps and discuss
on the issues of accounting problems due to the owner-
ship and control structure of Korean firms and the ac-
counting topics related to consolidated financial state-
ments and financial products etc. Students are expected
to present the papers and submit a term paper.

251.515 2183 A12F 2220 3-3-0

Corporate Accounting and Financial
Reporting
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The interested parties in corporations make various
decisions using financial statements. In that point, finan-
cial statements have come to fulfill a public and social
role to a great extent. Students will study accounting
postulates, accounting principles and accounting stand-
ards as well as the double-entry bookkeeping process,
and will be expected to analyze the financial statements
for various decisions.

516138 | MTAEEAD 7|YIEIAT 330

Studies on Financial Statement analyses
and firm valuation with accounting
information
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This course provides a framework and methods of in-
formation analysis for students who can understand the
production process of accounting information. In this
course, comprehensive analyses of various factors affect-
ing corporate value-creating abilities are emphasized,
rather than the myopic approach. It deals with how to
analyze accounting and other informations in security
valuation, as well as covering how to use accounting in-
formation in strategic decision making, management effi-
ciency improvement, and management control systems
design.

251.614 SIAHQt HEA|AE 3-3-0

Accounting and Information System
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This course considers accounting not as simple book
keeping or a calculation mechanism, but as information
systems which are comprehensive combinations of hu-
man beings such as information producers, information
users, information activities of an enterprise’s manage-
ment, information processing procedures, and a mecha-
nism related to information. Topics include a basic con-
cept of accounting information systems, internal control
systems, the kind of transactions and book keeping
mechanisms, and accounting procedures under compu-
terized accounting information systems.
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Corporate Tax Accounting
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This course is designed to develop an understanding
of research in taxation and to acquire research skill.
Particular emphasis will be placed on analytical studies.
Several studies on taxpayer compliance will be discussed
thoroughly in class, then students will pick up some of
the important issues from Scholes & Wolfson’s book.
Each student is required to fully participate in class dis-
cussion and to present in class one or two of the ar-
ticles covered. He or she is also required to submit a
3-5 page research proposal in writing by the end of the
semester and to take a final exam.
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251.618 A EALLHE 3-3-0
Methodology of Accounting Research
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In this course, students will learn basic knowledge of
research methodology and statistical methods for ac-
counting research. This course will help students to un-
derstand research trends in various accounting areas, to
read accounting research papers critically, to conduct re-
search, and to write masters’ theses systemically and ef-
fectively in graduate school.
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251619 siA2uam 24 3-30

Accounting Modeling and Analysis
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This course will make an in-depth study of research
papers using quantitative methods among various re-
search areas in accounting.

251.621 AH2AIZEA 0| 3-3-0

Capital Market Studies in Accounting
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The purpose of this course is to expose students to:
capital market based contemporary research issues on
external financial reporting and research methodology
employed to address those issues. The course places its
primary emphasis on controversial issues relating to the
production, dissemination, and use of financial account-
ing information for economic decisions by external users,
rather than the technical rules and procedures used to
generate accounting numbers. The materials to be cov-
ered are largely “empirical”, selected from leading jour-
nals and related literatures.
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International Accounting
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The purpose of this course is to study accounting pro-
cedures of various economic phenomena occurring in in-
ternational corporate transactions. This course will cover
foreign currency transactions, forward exchange trans-
actions, accounting for mergers, accounting for con-
solidation, and basic contents of international taxation,
and will analyze the differences of accounting procedures
in each topic in various countries. Students must under-
stand the basic concepts of accounting to attend this
course.

251625  AR5|H 02T 3-3-0
Studies in Financial Accounting Theory
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This course not only enumerates accounting methods
of specific transactions and events, but explains the fun-
damental reasons about the above accounting proce-
dures, allowing the students to wunderstand them
systemically. This course introduces not only accounting
theory but also Korean corporate accounting Standards
and make students compare one with the other.
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251704 | astE42y 3-3-0

Contemporary Issues in Accounting
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This course deals with various research methodologies
including empirical, analytical and behavioral ones.
Specific topics will include market study, empirical/ana-
lytical issues of financial/managerial accounting, tax and
auditing issues.
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AiAbzH2| 212 (Operation Management Major)
251.541 MAREEREAM  3-3-0
Analysis of Production Strategies
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This course focuses on strategic operations decisions
that have long-term and irreversible impact of a firm’s
ability to compete and survive. The course provides ex-
posure to the major concepts of operations strategy.
Topics covered include capacity and facility planning,
managing new technologies, organizing operations, total
quality management, design for manufacturing, vertical
integration, and managing the development of new
products.

251.543 AARZY DA|AE] 3-3-0
Production-Inventory Systems
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This core course focuses on understanding levers for
structuring, managing, and improving a firm’s recurring
business processes to achieve a competitive advantage
in customer responsiveness, price, quality, and variety of
products and services. The fundamental principles under-
lying state-of-the- art practices, such as Quick Response,
Just-in- Time and Time-Based Competition, are explored
so that students learn to critically evaluate these and
other operational improvement programs.

251.545 SHEIE 3-3-0
Total Quality Management
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This course looks at Total Quality Management from a
strategic level. The course includes an overview of the
Baldrige framework, a one-day team analysis of a
Baldrige application written for training purposes, Cost of
Quality Concepts, managing supplier quality, developing
performance measurement systems, and the payoff from
TQM. The course also includes speakers from organ-
izations that have won the Baldrige Award, and field
trips to companies.

2G5t f(Dept. of Business Administration)

251546 ABARER|IT 3-3-0

Studies in Operations Management
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In order to understand and improve operations, one
must acquire the necessary skills for tackling appropriate
strategic problems. This course will not only equip stu-
dents with several tactical tools, it will also clarify the
strategic problems faced in operations today. Students
will study the problems of managing the flow of materi-
als from the purchase of raw materials to the dis-
tribution of the finished product or service. Advanced
models are formulated to structure the relationship be-
tween key decision variables and system performance in
meeting customer delivery requirements while maintain-
ing low costs and high quality.

251.548 SeAtsde|g 3-3-0
Supply Chain Management
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This course focuses on the management and improve-
ment of supply chain processes. Students will begin with
the following supply chain basics: what are the im-
portant supply chain metrics; what are the primary cost
tradeoffs; and what are the key features of the trans-
portation industry? Students will next consider supply
chain incentive conflicts and possible solutions to those
conflicts. Several recent and influential innovations will
then be discussed: Accurate Response, Continuous
Product Replenishment, cross docking, Efficient Consumer
Response, Postponement, Quick Response, Rapid
Delivery, and Vendor Managed Inventories. Students will
investigate supplier management and the outsourcing de-
cision, and also touch upon International supply chains.
The course will conclude with a broad discussion of the
impact of electronic commerce on supply chains.
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251.556 MARIAEZ  3-3-0
Operations Planning
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This course offers an in-depth treatment of concepts
involved in designing and implementing planning and
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control systems within the context of a dynamic
environment. There will be a particular emphasis on the
systematic use of information to maintain the efficient
flow of materials, utilization of people and technology,
coordination with suppliers, and communication with
customers.

251.637 MArE|MolLt 3-3-0

Seminar in Operations Management
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This course provides students with opportunities to
read new articles and cases of production management,
and to discuss various production topics. The main con-

tents include: Material Requirement planning, Supply

Chain  Management, Total Quality = Management,
E-Business, and ERP.

251.652 257 akstATE 3-3-0

Management Science
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This course incorporates probability material, decision
models and analysis. Based on decision-making modes
and probability theories, the course analyzes such issues
as facility location and transportation.

251653  AARHIELAT 3-3-0
Special Topics in Operations Management
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This course focuses on operational problems primarily
relevant to special industries. Main topics include the au-
tomobile, shipbuilding, and construction industries.

251.680 Mu|A2Faz] 3-3-0

[

Service Operations Management
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Service Science is an interdisciplinary approach to study,
design and implementation of Service System Complex
Systems in which specific arrangements of people and
technologies take actions that provide value for address.

More specifically, Service Science has been defined as the
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application of Science, management and academic dis-
cipline and research area.

251.744 J12EEE 3-3-0
Technology Management
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This course discusses strategic management of tech-
nology in start-up and established firms. It focuses on
the changes and the interactions of business environ-
ment, internal business capabilities, technologies, and

markets.
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251.552 HHEA|AHZ 3-3-0

Fundamentals of Information Systems
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This course focuses on the effective use of in-
formation technology in business management. It is in-
tended to assist the students in becoming intelligent
consumers/users of information systems. Toward this
end, the specific learning objectives for this course are:
(1) to understand the basic language of information sys-
tems, (2) to analyze the roles and responsibilities of a
manager in designing and implementating information
systems, and (3) to discuss how information systems af-
fect the work of an individual and the competitive
strengths of an organization.

251.553B 7|AEGnt dE7|EM0|Lt 3-3-0

Corporate  Management and Information

Technology Seminar
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This course is designed to give students a basic un-
derstanding for the management issues surrounding the
development and use of information technology in
organizations. In particular, with in-depth case studies,
we will discuss how information technology can play a
fundamental role of enabling significant changes of busi-
ness processes, work practices, organizational designs,
and performance in organizations. The course focuses on
the following areas: (1) Information technology and the
Internet, and (2) Information technology and the
organization. Also, this course introduces the subject of
computer networks and the use of computer networks in
business applications. Students will investigate pro-
gressive database management and administration
principles. Topics include design, implementation, and
management techniques. Students will utilize data defi-
nition and manipulation languages on leading database
platforms. Emerging trends in database technology are
also scrutinized.
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251.555B HEA|AEHESR2|H 3-3-0

Studies in Information Systems Integration
Management
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This course focuses on the integration of information
systems infrastructures and deals with various integration
and infrastructures management issues. In addition, the
course covers the latest trends and issues of information
systems development, such as enterprise information
systems architecture design, project and change
management. Also, This course will explore and discuss
the design, development, and implementation of in-
formation systems, and how these systems can be ap-
plied to solve current business problems. The course will
emphasize integration management for information sys-
tems, and therefore will cover fundamental of integration

management building blocks in related areas.
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251.557A  HEEAIEEZ 3-3-0

Topics in Informatio and Communication
Technology
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This course provides an in-depth treatment of one or
more advanced topics in the management of information
systems. The topics covered will vary with each offering.
E-business and mobile business are raised as major
areas, due to the rapid progression of information com-
munication technologies. The objective of this course is
to understand the latest development of information
technologies. For this, students will discuss how to apply
and use various innovative technologies to improve or-
ganization’s performance. Also, this course is designed to
give students a basic understanding for the management
issues surrounding the development and use of in-
formation technology in organizations
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Advanced Corporate Data Management
Seminar
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The objectives of this course are to improve the abil-
ities of students for developing and performing their own
research topics, giving importance to the discussion and
presentations of the latest development in the field of
IS. This course is also designed to cover both the theo-
retical and practical aspects of database management
systems. In order to provide an understanding of the
evolution of data management, the traditional file organ-
ization is compared with network, hierarchical and rela-
tional models of data. Students can learn to focus on
the overall management of the data needs of an organ-
ization and the design and development of database
applications. This course also cover global database archi-
tecture, logical and physical data design, and the in-
tegration of databases with programming and fourth-gen-
eration languages.

251.559A HEA|AEIMO|ILE 1 3-3-0

Information Systems Seminar 1
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This course is about the studying of various behavior-
oriented research of information systems. Through this,
students are expected to achieve the latest trends of re-
search and theories in this field. Also, this course pro-
vides a broad introduction to network technologies, ar-
chitectures, services and management necessary to meet
business needs. Students are expected to understand
how to formulate research problems, develop theories,
and design an information systems research study.
Students are required to participate actively in the class.
So, this course will require the discussion about the re-
search performance in the end of semester, after choos-
ing the topics which are related to information systems
theories. Students are also needed to understand broadly
about their chosen topics, selected among the latest
technologies.

251.643B  7|¥C[O|E{&2|MO|Lt 3-3-0

Corporate Data Management Seminar
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Focuses on the overall management of the data needs
of an organization and the design and development of
database applications. Cover global database architecture,
logical and physical data design, and the integration of
databases with programming and fourth-generation
languages. Developing and managing efficient and effec-
tive database applications requires understanding the
fundamentals of database management systems, techni-
ques for the database design, and principles of database
administration. This course emphasizes database con-
cepts, development, use, and management in three main
sections: database concepts, practice, and emerging
trends. The focus of this course is on the design of da-
tabases and the use of database management systems
(DBMS) to manage organizational data. At the end of
course, the student should be able to: (1) develop con-
ceptual data models for an information systems applica-
tion, (2) transform conceptual data models into
well-formed relational database design, (3) implement re-
lational database design on microcomputers or main-
frames, and (4) retrieve and manipulate data using
high-level query languages.
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Studies in Business Application
Programming
O Mo ZAH= A3 T2I2HY CI01S 0|83 2

ALNLHOICE. Ol @Il AAA|er 2AUH, A A
U, HRZA0{Q 2HHE 0|8t YO Cish Bi2Ch

The focus of this course is on Object-Oriented (OO)
development by using the Object-Oriented programming
language (OOPL). At the conclusion of this course, each
student will be able to: (1) develop an object oriented
representation of an application, and (2) design and im-
plement an application in an object oriented program-
ming language.

251.647B | HEAIAHCIZIQIGT 3-3-0

Studies in Information Systems Design
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Information systems are essential to the effective op-
eration and management of virtually all business
organizations. Computer dependency is simply a fact of
life. The focus of this course is on the design of com-

puter-based information systems. Stresses concepts and
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methods used in the analysis and design of com-
puter-based information systems. Explores the major is-
sues at each stage in the design of a system, including
the management of the implementation process. Various
technical tools ranging from flowcharts and decision ta-
bles to automated design techniques are discussed.
Emphasizes the importance of users in the design proc-
ess and focuses on approaches that improve the suc-
cessful implementation of a computer system.

251.648 YEHA|ARAT 3-3-0

Studies in Information System
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This course is a conceptual introduction to information
systems. The specific objectives for this course are: (1)
to define the field of information systems, (2) to in-
troduce students to concepts that define the field, (3) to
introduce students to both classic and current research
streams in information systems, and (4) to provide stu-
dents with a framework for understanding the field.

251.651A YEHAIAEIMDILE 2 3-3-0
Information Systems Seminar 2
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This course is about the studying of various technol-
ogy- oriented researches of information systems. Thus,
through this, students are expected to achieve the latest
trend of research and theories in this field. Students are
expected to understand how to formulate research prob-
lems, develop theories and formalism, and design an in-
formation systems research study of high quality.

Students are required to participate actively in the
class. So, this course will require the discussion about
the research performance in the end of semester, after
choosing the topics which are related to information sys-
tems technologies. Students are also needed to under-
stand broadly about their chosen topics, selected among
the latest technologies.

2516550  HAZAHT 3-3-0

Studies in Digital Economy
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This course deals with the direction, significance, and
research issues of the emerging digital economy. It stud-
ies the economic impact on the Internet and e-com-
merce and new indicators for the information economy.
The course also focuses on the new types of data
collection.

251730 | HEAAMARYHE 3-30

Information System Research
Methodology
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This course comprehensively reviews the methodo-
logical issues of information systems (IS) research.
Specific topics will include the philosophical basis for the
IS research, relevant case studies, and univariate/multi-
variate data analysis.
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251.745 220 AEA|AGMO|LL 3-3-0

Organization and Information Systems
Seminar
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This course explores the socio-cultural issues of the
development and the use of information systems by
organizations. Specific topics will include information sys-
tems modeling, information technology in an organiza-
tional structure and its changes, as well as information
privacy.
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251.746 YEAAHNEMOILE 3-3-0

Information Systems Development Seminar

2 JR0|IMe YEAAY Tl 0|20 HHE TZ2MA0t
ClOJE &A1 2}20ilM SHEBICE 07| Me AARINE 27|
£ SHCZ UATAHE 4D, RHD AZ2|0[4H0f chst
A28 N ALY EE ATHEC,

This course examines the concepts and the practices
of information system (IS) development. It covers re-
search issues around the development life cycle, as well
as the methods for system development with emphasis
on modelling and simulation.

- 285 -



Chsked(Graduate School)

O}7| &l 22| 22 (Marketing Management Major)
2515624 J}HEHT 330

Studies in Price Management
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The purpose of this course is to present a framework
for making scientific pricing decisions, the critical mana-
gerial decision to maximize a firm’s profit. The course is
structured around marketing's three C's: Costs,
Customers, and Competitors. Based on these three fun-
damental concepts, students will study various pricing
strategies such as nonlinear pricing, odd pricing, and so
on.

251.563 SEJIAFYGE 3-3-0
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Marketing Channels
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The importance of the marketing channel, which im-
proves the efficiency of time and place, has been
increasing. The aims of this course are to study the ad-
ministrational issue of the marketing channel from a new
viewpoint, and to study in detail the new forms and the
flow of power and conflict in the marketing channel.
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251.564A  ZRIT2IEND|LE 3-3-0
Seminar in Promotion Management
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This course examines theories, concepts, and applica-
tions related to marketing communication activities. It
covers various functions such as advertising, sales pro-

motion, publicity, personal selling, and direct marketing.

251.574A MAEoHE 2 A E22|MolLt 3-3-0

Seminar in New Product Development
and Product Management
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This course is a seminar course on the development
and management of new products and designed to re-

. 23t (Dept. of Business Administration)

view various theories and statistical quantitative models
relevant to product development and management.
These topics include demand forecasting, conjoint, 4P,
and brand management.

251575 | AHAUSEGHT 3-3-0

Studies in Consumer Behavior
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The purpose of this course is to provide a deep un-
derstanding of consumer behavior. In this course, stu-
dents are required to discuss major issues about con-
sumer behavior and to perform some projects based on
case studies and in- depth interviews, thereby learning
the strategic application of this knowledge.

251.576 ORI RARZ  3-3-0

Marketing Research
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This course introduces statistical theories and methods
critical to conduct academic researches involving research
procedure, research design, analysis, and inference.
Examples of topics are inference on relationship, causal
relationship, experimental design, hypothesis develop-

ment, hypothesis test, and multivariate data analysis.

251.579 MHE|ADIAHEl 3-3-0

Service Marketing
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This course will teach students how to lead and man-
age successful service organizations by delivering quality
services. The course will cover the concepts and applica-
tions of service marketing strategies. It introduces an in-
tegrated service management framework that involves
the strategic elements of a service marketing mix.

251.580 A0S 3-3-0

Place Marketing
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Human beings live in interaction with the place they
occupy. The more attractive the place is, the higher the
productivity and earnings. Studies have focused on the
city from viewpoints of geography, city planning, or tour-
ism in case of historical cities and natural attractions.
This course aims at studying the method of attracting

people and enhancing the attractiveness of a place.

251.583 StO|E|20MAHE!  3-3-0
High-Tech Marketing
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The focus of this course is to discuss the marketing
problems  primarily relevant to technology-based
companies. Topics include product, price, and time-based
strategies. Concepts such as increasing returns, the
chasm model, disruptive innovation, product platform
strategy, standard wars, and innovation diffusion will be
covered.

onori 2
Ho
Y

{e)

251.671A Aelo|=nt opAHEl 3-3-0

Game Theory and Marketing
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This course deals with various game theory models
applied to the marketing field. It focuses on game theo-
ry in economics and game models applied to marketing
research. Other topics will include complete/incomplete
information games, static and dynamic games in the
game theory part. The course also studies the creation
of applied models.
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Logistics
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This course studies factors concerning the flow of re-
sources in purchase, production and distribution. It also
covers effective management of logistics system.
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Studies in Quantitative Marketing
Decision-Making
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In marketing, a variety of statistical models have been
developed in order to support marketing decision-making
problems, including product, price, communication, dis-
tribution, and competitive actions. This course is de-
signed to develop an understanding of various quantita-
tive marketing models through a series of seminar and
attempts to help students identify research topics.

251.675 OEAIRMIOILE 3-3-0

Seminar in Marketing
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This course deals with new articles and cases of mar-
keting, as well as discussions about various marketing
topics. Specific topics will include marketing environment,
consumer behavior, pricing strategy, knowledge manage-

ment, and the future of e-business.

251.676A  H|O|Z|QHOAERYEE 3-3-0
Bayesian Marketing Models
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The Bayesian approach has been applied successfully
to a wide variety of marketing issues, such as heteroge-
neous responses, spatio-temporal variation, dynamics,
consumer network, and catalogu/internet applications.
This course clarifies underlying Bayesian philosophy, in-
ference, and computational methods, and reviews re-
cently developed Bayesian marketing models.

251.677A | CIO[E{HO|ADBPAIAT 3-3-0

Studies in Database Marketing
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This course introduces fundamental concepts of data-
base marketing and a variety of practical models target-
ing individual customers. Specific topics will include
measuring of the information value, cross-selling and
up-selling models, as well as data mining techniques.
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251.679 AHZIATRAIZEE 3-3-0

Special Topics in Consumer Research
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The Purpose of this seminar is to examine recent
work relevant to consumer research. We will select a set
of topics, triggered by the latest ideas in consumer re-
search in oder to develop original research ideas

251,764  AHSHEZAOIL} 3-3-0

Seminar in Consumer Behavior
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This course provides seminars for critical review of
theoretical research in consumer behavior. It helps stu-
dents better understand the topic through reading re-
lated articles, making presentations, and preparing re-
search papers.
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251.769A ORI 2™¥A0ILE 3-3-0

Seminar on Marketing Models
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This course, designed primarily for doctoral students,
provides an introduction to the quantitative marketing
academic literature. By reviewing recent articles drawn
from academic journals, this course aims to provide ex-
posure to the major streams of recent research regard-
ing modeling marketing phenomena and to identify pos-
sible research projects.

251.771A AH|ZOJAFEZMIOILE 3-3-0

Seminar in Consumer Decision Making
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The purpose of this course is to introduce students to
decisions research. Topics covered will include judge-
mental decision research, bounded rationality and proba-
bilistic reasoning, probabilistic models and individual dif-
ferences, thinking under uncertainty, decision under un-
certainty, risk taking, context dependent preferences,
and organizational decision making. This course will be
conducted as a research seminar, which means that the
students will be expected to take an active role in the

. 23t (Dept. of Business Administration)

class sessions. Each week we will discuss articles.
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2123821 S(Finance Major)

251.560A AHHEAZHT 3-3-0

Studies in Fixed Income Securities
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This course is designed to study valuation tools and
investment strategies for a variety of fixed-income secur-
ities and their derivatives. Major topics include basic
mathematics of fixed-income cash flows, vyield-to-ma-
turity, measures of interest rate risk, term structure
models, interest rate derivatives, MBS, ABS, structured
products, credit risk management, and bond portfolio
management. This course also deals with empirical pa-
pers and cases on related issues so that students can
have a good understanding of empirical evidence as well
as empirical analysis skills.

252.501 A2 3-3-0

Studies in Investment

2 ALY SHISOH| SARJAZ YO TG Of
o HAS AHGICL SAAEYOY REZE2RS
7

=
i
tots 2yS LSt A=2Ql MTARIED= =
(=

t

H_
=]
2y

El
At
= Ofdste o 282 5 A

t

A
E
E

A0l S2 20
, wA Oid2 2 A A0 E AOTh D20 ARk
Af2HZ ZOffAM 2SS 24t o
CHH BFEA| =Z5t0{0F gf Mb=0[C}. MYe|7 A4S ZE?
J|2E23tat 71243100 Chst 2|Aj0] 2TEICH
This course introduces the theories and the practices
of investment decision-making. It focuses on the se-
lection and the evaluation of investment portfolios re-
garding stocks and bonds. The course provides a con-
ceptual framework to understand the investment process,
rather than institutional details. Basic knowledge about
statistics and mathematics, including linear algebra, is
required.
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252.502 ZH2AIME  3-3-0
Capital Market Theory
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The course will provide to master degree’s students
with a theoreitical and practical system for the compare
analysis of capital markets. If helps students not only
understand field research but also develop their own re-
search hypothesis in this area

. 23t (Dept. of Business Administration)

252505  287IBFFEAT 3-3-0
Studies in Financial Institutions
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This course studies the theories about the existence
and the roles of the financial markets in a national
economy. It covers the application of managerial theo-
ries to the practices in the financial institutions.

252508  7|QAREAT 3-3-0
Studies in Corporate Finance
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This course provides advanced theories and empirical
evidences regarding corporate financing and investment
decisions. Specific topics will include capital structure pol-
icy, dividend policy, M&A, and corporate governance.

252511 ARz 330

Studies in Financial Management
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This course introduces financial decision-making, focus-
ing on corporate finance. Specific topics will include
present value model and its application, capital budget-
ing techniques, portfolio analysis and capital asset pricing
model.
252.513
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Mergers and Acquisitions
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This course deals with the economic concept of merg-
ers and acquisitions, M&A process, tender offers, and
defensive measures. It also covers legal and institutional
aspects of the market for corporate control. In addition,

the course encompasses actual acquisition cases, valu-
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ation and pricing of mergers, mergers between financial
institutions, and cross- border acquisitions.

252.603 Satge|MolLt 3-3-0
Seminar in Investments
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This course helps each student prepare thesis on fi-
nance management. It encompasses the decision of the-
sis topics, literature reviews, presentations/discussions,
and individual guidances. Students are required to sub-
mit thesis plans by the end of the semester.

252.615 nHizgdse8dt 3-3-0
Studies in Financial Derivatives
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This course familiarizes students with necessary skills
to utilize and evaluate financial derivative assets such as
futures, options, and swaps. It provides in depth study
of related major theories and investment strategies.
Some of the topics require considerable level of mathe-
matical knowledge.

252.616 TEEz|2[ATE 3-3-0
Studies in Portfolio Management
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This course introduces basic concepts of portfolio
management. It covers contemporary issues such as the
Fama-French 3-factor model, along with its practical ap-
plications, trading costs, and other newly emerging is-
sues of portfolio management. Investment Theory and
Elementary Statistics courses are prerequisites.

252619 | glzal2 3-30

Risk Management

0| MBOME 7|%I IFVIR0| YRS YBS A}
g0 Bato) heA| it ezl
SAI5H= A3 pREOF ojL2t SRS
—

i
]
gﬂ

[

[e]
°
S MASHALE HO F7|11 +88 - U

i 4> o Hu
09

H do

0%k ok

>
o Il

ol

el

4

19

njo

Jp

2

Loj

Q'E

rir

X

]

2

O

e

o' [u

e
il

. 23t (Dept. of Business Administration)

0] SFEE 1 HEARIE il =0 figa2(ol SA41H =
= B9 Eoh £5] 22 UFREe UESEY 2 LA
oot 0|22} 7| HiE AOICh

This course deals with effective risk management by
corporations and financial institutions. It also covers the
application of financial derivatives as a tool for risk
management. Additionally, the course examines the theo-
ries and the techniques of credit risk management.

252.620 MEEZ 3-3-0
Special Topics in Finance
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This course deals with recent issues of corporate fi-
nance, investment/portfolio management, financial in-
stitutions and markets. It also covers financial de-

rivatives, risk management, and international finance.

252621 =& YEmAAT 330

Studies in Insurance and Risk
Management
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Studies in Insurance and Risk Management focuses on
the efficient design of risk transfer/sharing mechanism,
resolution of information problems, the organization and
functions of insurance markets, and recent trends. It al-
lows students to understand better the social and eco-
nomic phenomena related to risk and insurance.

252.709 A2 oLt 3-3-0

Seminar in Financial Management

O] A=0Me AP0 2 AHFAAL H-E
CHollM SHExEE25t1, MARIRI=RL2 Y Jtsdt =2
HE M5t ¢S wasieid 1 oz
S3E2 Bt T3 A HRARES AR AZEA D2
ES £35101M SPU=R2H0| LR HT52I} EAHZ
S B2 BiCh

This course provides seminars for discussing main top-
ics about finance management. It helps students prepare
their theses and improve problem-solving capabilities
through analyzing financial data.
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252.713A  EAEHIAT 330
Empirical Research in Investments
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This course is designed for Ph.D./Master students in
Finance to achieve advanced knowledge on empirical
methods for financial research. The class format is dis-
cussion-oriented with topics described below and focuses
on empirical techniques frequently used in financial
research. Students will learn how to apply econometric
methods to the test of asset pricing models and other
financial research issues. Topics to cover in class include
(a) properties and predictability of asset returns; (b)
tests of asset pricing models (CAPM, APT,
Consumption-based models, Intertemporal CAPM); (c)
market efficiency and anomalies; (d) information, trading
and volatility; (e) option pricing models and term struc-
ture models.

252715A  ApAIAZHOZAT 330

Asset Pricing Theory
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This course will introduce to the first year doctoral
students fundamental asset pricing theories to apply
these theories in their original dissertations.The course
will include utility theories, arbitrage pricing theory, op-
tions pricing models, capital asset pricing model, con-
sumption asset pricing model, present value relations, in-
formation and asset pricing model, especially with static
models.If time permits, we will cover dynamic theories,
too.

252.718 H2H3E 3-3-0

Finance Workshop
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This course provides seminars for students majoring in
the finance areas. It includes presentations of guest lec-
turers and discussions.

252.719A

Empirical Research in Corporate Finance

. 23t (Dept. of Business Administration)
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This course is designed to help graduate students de-
velop a deeper understanding of the issues and the ba-
sic tools needed for corporate finance. It is designed for
graduate students who have taken introductory corporate
finance course and/or an investments course in a gradu-
ate level. Extending advanced corporate finance theories,
this course prepares students to apply the concepts and
theories to empirically analyze real world issues including
firms' capital structure decisions, corporate valuations,
mergers and acquisitions, payout policies, real options
and corporate governance.
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Theory of Financial Engineering
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This course provides advanced study about evaluation
models of financial derivatives such as futures, options,
and swaps. It focuses on non-arbitrage principle in valu-
ing assets. Considerable knowledge about statistics,
mathematics, and computing is required.

252721A JlA20|2ei T 3-30

Corporate Finance Theory
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This course has three main objectives. First, it will in-
troduce you to the basics of information economics as
an essential part of your intellectual tool kit for corpo-
rate finance issues. Second, it will also introduce you to
theoretical issues in corporate finance beyond what is
taught at the MBA level. Third, having been equipped
with techniques from information economics and with
understanding of the main issues of corporate finance,
you are expected to have no trouble reading journal ar-
ticles and write your own papers.
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Advanced Theory of Financial Markets
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This course will provide doctoral students with a theo-
retical framework for the analysis of financial markets. It
helps students not only understand contemporary re-
search trends but also develop their own research topics

in this area.

252.723 FAZEAREMO[LE 3-3-0

Ph.D. Seminar in Investments
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This course is designed for mtroducmg doctoral stu-
dents and candidates to theoretical and/or empirical re-
search issues which recently come into the spotlight in
investments area and giving them some ideas for a dis-
sertation topic. The first part of this course will review
current issues of investments area and related articles.
The second part of the course will focus on individual
research topic. In class, all students should present his
or her working paper and have an in-depth discussion
with other students.

252.727 7| YA PEAIRFEMIOILE 3-3-0

Ph.D. Seminar in Corporate Finance
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This course is designed for introducing doctoral stu-
dents and candidates to theoretical and/or empirical re-
search issues which recently come into the spotlight in
corporate finance area and giving them some ideas for a
dissertation topic. The first part of this course will re-
view current issues of corporate finance area and related
articles. The second part of the course will focus on in-
dividual research topic. In class, all students should
present his or her working paper and have an in-depth
discussion with other students.

252.728 Q|8 ESAM AT 3-3-0

Economics of Risk and Insurance
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Economics of Risk and Insurance Economics studies
how to efficiently allocate and reduce the risks and in-

2G5t f(Dept. of Business Administration)

formation problems that individuals, organizations, and
society face. Major topics include risk, expected utility,
moral hazard, adverse selection, demand and supply of
insurance, and insurer’s organization and management.
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Human Resource Development
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This course deals with basic theories of human re-
source (HR) development, recent researches and
practices. It also covers HR development cases of lead-
ing companies in Korea and advanced countries.
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252.532 dzazlE 3-3-0

Compensation
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This course covers basic theories and practices of
compensation management. Specific topics will include
horizontal/vertical fit, psychological and economic per-

formance of compensation systems.
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252.536A HAE 3-3-0
Negotiation
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This course introduces theoretical approaches to vari-
ous forms of management participation systems, focusing
on successful cases in Korea and other nations. Specific
topics will include employee participation in decision-mak-
ing as well as performance participation.

252.538 AR ZT 3-3-0
Studies in Industrial Relations
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This course probes into current issues and directions
of industrial relations, centering around a strategic ap-
proach to industrial relations. Specifically, it provides in-
depth study of strategic choices made by employers and
employees in order to boost corporate and national
development.

252540 | zzpeR 3-3-0

Organizational Development
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This course provides fundamental theories and practi-
ces to improve individual, group, and organizational
performances.

252.543 QUAFEIIE  3-3-0

Personnel Evaluation
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This course covers basic theories and practices of per-
sonnel evaluation. Specific topics will include validity &
reliability of personnel evaluation, rating errors, inter-
actions among raters, and ratees.

252.546 OIAIZ2| T 3-3-0
Studies in Human Resource Management
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This course explores the problems and the solutions
of human resource management. It helps students in-
tegrate their knowledge of human resource management
with that of general management, business strategy, ac-
counting/finance, marketing, and public relations. The
course provides lectures, case studies, discussions, and
presentations.

252547 ZAMYRAT 3-3-0

Studies in Organizational Behavior
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This course discusses various factors that affect the
characteristics and behaviors of individuals, groups, and
organizations. It familiarizes students with the methods
of increasing employee satisfaction and organizational ef-
fectiveness through readings of relevant literature.

252.548 ZZI0|12HFE 3-3-0

Studies in Organization Theory
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This course focuses on theories in which analyses are
conducted in the organizational level. Specific topics will
include Max Weber's theory of bureaucracy, theories of
situation and institutionalization, as well as the recent
network theory.

252.552A  HmTAEAR 3-3-0

Comparative Industrial Relations
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This course provides cases studies of building sound
industrial relations as the mainspring of national competi-
tiveness.

252.553A A2 3-3-0
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This course provides indepth study of the character-
istics and problems/solutions specific to a group. It also
covers methods to improve team performances.

252.554A  ZE[HO|MAET 3-3-0
Studies in Motivation
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This course reviews the theories and the practices of
human resource management (HRM) in various types of
organizations. It helps students integrate their knowledge
of HRM with business strategy, accounting/finance, mar-
keting, and public relations.
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252.650 OIAF - ZZIMO|L} 3-3-0

Seminar in Organization Behavior and

Human Resources
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This course helps students prepare their theses on
personnel and organization management. It deals with
existing theories, research trends and methodologies re-
lated to thesis topics. The course provides discussions
about each student’s research models and hypotheses.

252.651 OIAIHEFZ  3-3-0

Strategic Human Resource Management

2 H=0Me QArz2|et FYMEol Aol &st 0|E, 2
=9 C&?%@H HFE CHECL 53] A QlApaz|9| OI%
I AFHNE Aoz CHECL S0l stls= 7|29
AL TI0I|A Ef—.—017<|7<| A2 M2 A= 11IE =& Al2tM
(proposal)S 2Mdsto] 7|Y2tA|2 AlEsHoF 5t O] AQtM=
FIIe=20f A2E okt £F0| Z[0{0F SiC.

This course studies the relations between human re-
source management (HRM) and business strategies, fo-
cusing on the theories of strategic HRM. Students are
required to submit thesis proposals by the end of the
semester.

252.652 RA|Me2 3-3-0
Organization and Strategy
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Thls course dlscusses the design of orgnizational
structure and processes appropriate for business
strategies. It also deals with basic concepts and relevant
literature about establsihing and conducting business
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strategies. Students are required to choose research top-
ics and submit reports.

252.731 SZE|HO[MMOJLt 3-3-0

Seminar in Motivation
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This course studies the concepts, theories, and practi-
ces of motivation. It covers the relations between moti-

vation and other concepts of orgnizational behavior.
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252.735 Y= Mo|Lt 3-3-0
Seminar in Compensation
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This course provides theories and practices of com-
pensation management. Specific topics will inlcude the
relations among compensation, business strategy, and

HR strategy.

252.738 A LE 3-3-0
Collective Bargaining
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This course deals with general concepts of collective
negotiations. It focuses on the structure, elements, and
interest parties of negotiations. The course also provides
theories and practices about bilateral/multilateral negotia-
tion strategies and tactics.

252.739 2l AMolLE 3-3-0
Seminar in Leadership
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This course systematically reviews various leadership

. 23t (Dept. of Business Administration)

theories. It provides relevant seminars in which students

will  discuss  practical methods for  leadership
enhancement.
252.740 QAL - ZAATYHE 3-3-0

Methodology in Personnel and
Organization
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This course provides basic research skills. It familiar-
izes students with research design, data collection,
measurement, statistical analysis, and interpretation. The
course also focuses on the importance and the proce-
dures of publishing academic research papers.
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252741A | AAAB|EHE 3-3-0

Social Policy for Business
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This course is designed to study the social policy for
business - the organizational policy related to human and
the society. While we have achieved tremendous devel-
opment in the studies of the economic policy of business
which stress economic objectives, we have comparatively
neglected the social policy for buisness which is mainly
concerned with the members of the organization and the
society. This course will examine the basic perspective,
theory, and case studies of the social policy of business
which proves to be decisive to company’s
competitiveness. We will draw possible resolutions need-
ed for Korean companies.

252742 | 223512 3-30

Organizational Culture
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This course deals with the concepts, types, measure-
ment, and change management of organizational culture.

1o O rg

252.743 QIARZRIMDILL 3-3-0
Seminar in Human Resource Management
2 MOLoME QAREE] 2150] FF-dnof Djzl= gk

— o

- 295 -



Chsked(Graduate School)

et 2|20 AEds SHH2=2 LIRO Of=2 QARze
S| Hghgut QA FFMfO| Aol pEt A
=% 70| CIE1t Bi). stYS2 OjF Fotof| AhE =
T2 91 EEO| 050 AFE2 =22 QAYLHSIH, =&
of Chst critiqueS AIESHCh 028 AYS Sdlf A=l
et BI3sHS Yot SAHQ A4S +AS + U= 5
HE 7|90 AU ALFAE UYlth. oY SISO =&
z?<1I7f YoliAT A O FA HHE J|E 2SS dEst
1 ZF FAOf S ALYYES SFS AOIC} O|F HiEC=2
St0] gt 22fo| A2 JHEEY, A2,YYYO| &

240l cisto] ZESt E2g Zo|ch

This course provides theories and practices of HRM.
Specific topics will include the relations among various
HR functions, business strategy and HR strategy.

252.744 R2HQIZ2M0[LL 3-3-0

Seminar in Organizational Behavior
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This course deals with recent theorles and practices of
organizational behavior. It also integrates traditional and
recent theories for the theoretical/practical development
of the area.

252.745 SARAMOIL 3-3-0

Seminar in Industrial Relations
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This course provides seminars about the problems and
future development of industrial relations. It covers cur-
rent issues of industrial relations, centering around stra-
tegic paradigm that regards industrial relations as a well-
spring of national development.

252.746A QIAFMZEM|DILE 3-3-0

Seminar in Strategic Human Resource
Management
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This course provides theories and practices of strategic
HRM. Specific topics will include business strategy, HR

A stH(Dept. of Business Administration)

strategy, and their relationship.

252.747 ZA0|EMOILL 3-3-0

Seminar in Organizational Theory
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This course provides seminars about sociological ap-
proaches to analyzing relations of organizations and en-
vironment. It focuses on theoretical formulations, re-
search designs, and results of empirical studies. This
course acquaints students with theory building through
the development of existing arguments and prob-
lem-solving measures.

252.748 Z2IAMAEAL 3-3-0
History of Organizational Thoughts

2 A=0Me RAFY 2AAE AR O|2S2| A
2= 78 HHS0| YA | #5220 Df2foll YA
o 1[0 EHoH i%ﬁ% g2 SH=Z Sith 53 a87(0|=
QS GTRFOM 02 HAS|T Ys HE(P: Power),
ZAM(R: Resource), Z|Al(K: Knowledge) tﬂ# AGAAT} O]
252 0 A0 met Hels) Bo=i FYst Lol 1)
a0l SEmeiCiele FArG St sl d2la Of2fz
el AX AEsMo| MoK Zao| AAMIES
0= O BHE 4 US 2O |yt

This course deals with how hypothesis and per-
spectives of organizational theories have changed and
will change in the future. It reviews business theories
relating to power, resource, and knowledge, along with
future-oriented integrative business paradigms.
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252.563

Business Management

CHE27|9AY2  3-3-0
Multinational Business Management
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This course addresses the creation of competitive ad-
vantages by multinational firms. It focuses on effective
responses to strategic and organizational challenges
which multinational corporations are facing.
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Studies in International Business
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This course examines the relation between the institu-
tional context of a country and the strategic activities of
businesses. It probes into a proper institutional environ-
ment for Korean firms to maintain global standards and
competitiveness.

252.566 A ZME 3-3-0
International Taxation
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This course analyzes the probmes of different transfer
prices and national taxation systems, which multinational
companies are faced with, as well as their solutions.

252570 | 2AEP0|2AT 3-30

Studies in International Business Theory
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This course studies overall management issues in es-
tablishing and conducting strategies of multinational
businesses. It provides theoretical analysis as well as rel-

evant case studies.

2G5t f(Dept. of Business Administration)

252.662A ZAHA2a2HFE 3-3-0
Studies in International Financial
Management
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This course studles financial decisions about interna-
tional transactions. It introduces foreign exchange market
and international financial market. The course also exam-
ines issues on currency risks as well as measurement
and management of interest rate risks.

252.667 seg@e|2 3-3-0
Foreign Exchange Risk Management
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This course defines currency risk involved in the busi-
ness activities of multinational corporations. It also anla-
lyzes the effects of currency risk on activities and per-
formances of multinational companies.

252.672 IZAEYE 3-3-0

International Negotiation
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This course discusses international negotiation. It also
deals with the application of theories to real life
situations.

252.673A BHHEARETE 3-3-0

Case Studies in Corporate Strategy
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This course is about corporate strategy as a means
for the general manager to set and achieve the ob-
jectives of an organization. The main objective is to help
you understand the role of strategy, develop a set of
strategies that is right for the organization in the
long-run, implement it smoothly in an effective fashion,
and evaluate if the result is in line with the objective of
the organization. Classes will involve a combination of
lectures, discussion of cases, video watching, and
case-writing.

252.675A  7|Y¥EM|OIL} 3-3-0

Seminar in Corporate Strategy
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The purpose of this course is to reinvestigate the
Anglo- Saxon management theories and practices which
have been adopted into Korean firms without critical
assessments. This course is based on the biased belief
that, when a particular theory or practice from the out-
side of a society is adopted, it should be modified to re-
flect the institutional context of the society.
Understanding the theory of management fashion and
the institutional theory, students will review the liter-
atures in the areas of corporate social responsibility, cor-
porate governance, CEO succession, and corporate trans-
formation. The prerequisite for this course is
<International corporate strategy> or <Strategic manage-
ment theory and practice>.

252.676A  =A|7|YHHAL 3-3-0

Studies in International Corporate

Strategy
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This course probes into the decisive factors and im-
provement measures regarding international business
competitiveness. The course provides relevant seminars
and students are required to submit final term papers.

252.677 ZHZEAYE 3-3-0

International Financial Market
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This course analyzes the risks involved in the
cross-border activities of multinational coorporations, fo-
cusing on the globaized raw material and commodity
markets. It covers the definition of currency risks and
the analysis of hedging techniques.
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Studies in Strategy and Corporate
Governance
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The objective of this course is to review the manage-
ment theory and the techniques we persue without
critic. This review will be analyzed based on the core
function and the understanding of the company.

For the understanding of the core of company and
the management, the concrete files we will discuss is
about; governance structure, succession, corporate
transformation. Through the course, study for the man-
agement fashion based on the institutional theory.
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252.680A  22L0pEAAT 3-3-0
Studies in Global Marketing Strategy
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The objective of this course is to analyze the global
competition strategies of firms in the digitalized global
environment. First, we will discuss the basic strategies
by analyzing the industrial structure and the competition
within. Secondly, we will analyze the main decision mak-
ing criteriain order to implement those strategies. And
the final part of the course will deal with specific issues
such as ‘Strategies on entering the Chinese market’,
‘Global negotiation strategy’, etc

252.681A  IAOPHEHF 3-3-0
Studies in International Marketing
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This course mainly discusses marketing activities of
multinational companies. Specific topics will include the
advance of MNC into foreign countries and local market-
ing implementation. The course also deals with the eval-
uation and selection of foreign markets, as well as mar-

ket pioneering and penetration.
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Seminar in International Business
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This course helps students prepare theses on interna-
tional management and strategies. Specific topics will in-
clude selection of thesis topics, research of relevant liter-
ature, establishment of hypothesis, data collection, analy-
sis and conclusion.

252.683A  2AAPo|=D AA| 3-3-0

Strategic Management Theory and

Practice
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This course will provide fundamental concepts and
frameworks for the students who plan to conduct re-
search in strategic management. In addition, this course
will also provide the necessary tools that enable students
to apply the concepts and frameworks to formulate and
implement strategy as general managers. Various busi-
ness cases as well as papers, articles, and book chap-
ters will be used for those purposes. Topics will typically
include the analysis of industry and internal resources,
diversification, top management team, strategic in-
novation, and corporate transformation

252.764 A ZHZMOLE 3-3-0

Seminar in International Financial
Management
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This is an advanced course in international financial
management. It covers both existing theories and real
life problems of the area.
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Studies in International Competitiveness
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This course probes into decisive factors and improve-
ment measures for international business
competitiveness. It provides relevant seminars. Students
are required to final term papaers.

. 23t (Dept. of Business Administration)

2527708 SHAHERATD 3-3-0

Studies in Foreign Direct Investment
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The course examines various approaches to foreign di-
rect investment (FDI). It also considers issues regarding
location decisions, and international alliances - all issues
related to designing and coordinating the global value
chain for maximum advantage. By investigating the di-
versity of theoretical arguments, this course is designed
to help students develop their own research topics and
ideas. And the topics can be individually selected by the
student with the advice and consent of any instructor
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252.771A A=A GoIEMOLE 3-3-0

Advanced Seminar in Theories of
Strategic Management
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This course is a Ph.D. seminar that is intended to
study major theories of strategic management and major
empirical papers based on these theories. Because this
course is an advanced seminar in strategic management,
students should take introductory and/or inter-
mediate-level strategy courses as pre-requisites. By ad-
dressing state-of-the-art theories in strategic manage-
ment at the advanced level, this course intends to help
Ph.D. students in strategy write high-quality doctoral
theses.
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Theories of Strategy in the Global
Knowledge based Economy
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This course is intended to constitute a broad overview
and critical review of seminal literature in the field of
strategy, particularly in the context of the global knowl-
edge-based economy. The course is intended primarily
for Ph.D. students who expect to conduct academic re-
search in strategic management or related areas. The
scope of the course is comprehensive, intending to pro-
vide an overview of the field and a basis for future the-
oretical and empirical work. Themain theories that this
course focuses on include the resource (or capa-
bility)-based view of the firm, evolutionary economics,
and organizational learning & innovation.

252773 | IADIYHAAT 3-30
Studies in International Negotiation

O =2 IHZYESS o Z2ML3 HHM st
= =0[ch O A=0|Me R4 7|9l Ciefst HRdE 4
E5t sh=m7|e| ddS ptast S HAPRAHE HYsto
o2 435|2 BiCt

This course deals with international management activ-
ities from the viewpoint of negotiation processes. It cov-
ers various research literature in this area. The course
helps students select appropriate research topics that re-
flect current situations of Korean businesses.

252.774R | 2|1 7ot A ASMOIL 3-3-0

Seminan in Area Studies and
International Business Seminar
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This course focuses on strategy selection, strategy im-
plementation, and entry completion of domestic compa-
nies advancing into area markets.
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